
| Knowledge Organiser: Year 8 Advertising| 

Adverts

Advertisers have to consider a 
number of different elements 
to ensure their advert appeals 
to their target audience.  These 
include:
- Language
- Font
- Layout
- Image
- Colour
- Slogan

Activities

1 Spend 20 minutes reading and learning the 
definitions for the key vocabulary in the left 
column.

2 Write your own example for each of the 
persuasive techniques in FEARRRISES (look 
back at unit 1)..

3 Descriptive task – write an advert for the 
school to attract new year 7s to choose 
Ibstock Community College.  Include a range 
of persuasive techniques and descriptive 
techniques.

4 20 minutes Read Theory

Key Vocabulary

1 Purpose What are the company trying to 
achieve by creating the advert.

2 Target 
Audience

Who is the advert aimed at?  Could be 
age, gender, income, education, 
particular hobby or interest etc.

3 Media The main means of mass 
communication (such as newspapers, 
television, radio, magazines, internet-
based websites etc).

4 Persuade To convince someone to do something 
through reasoning or argument

5 Summarise Give a brief statement of the main 
points of something

6 Slogan A short, catchy phrase or sentence that 
tires to sum up the appeal of a product.

7 Formal 
Language

Is used when witing for professional or 
academic purposes.  Formal language 
does not use colloquialisms, 
contractions or first person pronouns 
such as ‘I’, ‘we’.

8 Informal 
Language

Is used when communicating with 
friends or family either in writing or 
conversation.  The tone of informal 
language is more personal than formal 
language.  It may include slang and 
contractions.

9 Counter 
argument

A set of reasons put forward to oppose 
an idea developed in an argument.

Key Techniques Needed

1 Persuasive 
Language

Remember FEARRRISES
Look back at Unit 1 on Writing 
to Persuade to remind yourself

2 Descriptive 
Language

Use of adjectives, similes, 
metaphors, personification, 
onomatopoeia, senses, 
alliteration, assonance, 
sibilance etc.
An author uses the techniques 
above to create setting and 
atmosphere.  Advertisers use 
the same techniques to help 
us imagine a product and its 
benefits and to make us want 
to buy it.

Key Writing Skills

Correct use of a range of 
punctuation.

Correct use of grammar

Ambitious vocabulary

Interesting sentence openers 
(use verbs, adverbs, prepositions, 
etc)

Variety of sentences (simple, 

compound and complex)

Paragraphs (time, place, topic)

Rane of connectives (less ‘and’)


